
120 PARKAVENUE, NEW YORK, NY 10017-5592 


TO: DISTRIBUTION 


date: June 19, 1992 


FROM: 

SUBJECT: 


Marketing Information & Analysis/Eilen Fitzgerald 




In May 1992, American shipped two new packings of Riviera (85’s FF and 100's 
FF menthol soft pack, cork tip) to North and South Carolina. Riviera FF 85’s and 
FF 100's box packings were initially introduced in Detroit (Dec 1991) and 
Hawaii (Jan 1992). Share for the brand in Detroit has been relatively stable at 
0,4 with 50% distribution. As with the Detroit introduction, the new packings are 
being supported in the new geographies with B1 GIF's and 250 off two packs. 


Media sources indicate that American is planning continued geographic 
expansion for this brand. Given development indices for the menthol segment, 
a likely pattern for continued expansion of Riviera would focus on the Atlantic 
Coast, Great Lakes and South East markets. 
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Also in May, American began national shipments for two new Montclair 
packings: Ultra Light 85’s and 100 FF menthol, cork tip. The introduction of 
these two new packings probably reflects an overall strategy to increase the 
reach of the brand family by appealing to the the broadest consumer base. 

The timing of the introduction of the Ultra Light packing will probably benefit 
American, as the new packing may well capitalize on the exhaustion of Ultima’s 
promotional product. Additionally, the minimal impact that Ultima’s introduction 
(at a “Sub-Generic” price) had on Carlton indicates that there is probably little 
risk that the new packing will cannibalization American’s existing Premium 
franchise. 

The menthol packing is characteristically similar to Riviera (100mm, FF, cork tip) 
and may be the same product. 


Source: https://www.industrydocuments.ucsf.edu/docs/pfgn0004 
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In an effort to gain consumer trial and awareness, B1G1 F’s and pack coupons 
are evident for the new packings. Note: new product awareness is particularly 
an issue for Montclair, because packaging for the brand famiiy is similar across 
all packings (solid dark blue with limited color/typography changes for different 
product characteristics). Consequently, new packings may not be clearly 
evident to the consumer (i.e., the new FF 100 menthol packing looks identical to 
the Lts 100 menthol packing). 


Di stribut ion 

R. Anise 
D. Beran 
D. Dangoor 
K. Eisen 
A. Goldfarb 
J. Greene 


S. LeVan 
C. Levy 
N. Lund 
M. Mahan 
E. Merio 
R. Mikulay 

T. Nelson 


S. Piskor 

T. Saloun 

M. Szymanczyk 
L. Wexier 
R. Whalen 


Source: https://www.industrydocuments.ucsf.edu/docs/pfgn0004 


2060076976 



